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NZ’s  No.1  HOME TITLE

“NZ House & Garden is about New Zealanders at home. It accompanies 
creative, clever, interesting people into their personal spaces, and talks to 
them about their lifestyle, and what their home means to them. 

The timeless appeal of the magazine lies in the rich mix of homes in  
every issue, the excellent photography and great human stories, and the 
magazine’s premium production qualities which make it a pleasure to pick 
up and read through.”
 Sally Duggan, Editor

SUCCESS DRIVEN
57% socio AB 116 
20% top 3 occupation 116 
22% have household income over $120,000 121 
30% have investments over $50,000 123

HOME
66% own their home 133 
31% of homeowners are mortgage free 119 
39% are planning home renovations next year 126 
22%  are planning kitchen & bathroom  

renovations next year 142

TRAVEL/LEISURE
44% or 221,000 are planning a holiday overseas next year 127 
76% or 392,000 are planning a hoiday within NZ next year 110 
64% or 317,000 enjoy a glass of wine aged 18+ 124

HEALTH/BEAUTY
52% or 263,000 use perfume daily 142 
65% or 329,000 use a moisturiser daily 129 
29% or 148,000 take vitamins daily 120

ACTION BUYERS
68% bought a product as a result of reading a magazine 126 
76% visited a website as a result of reading a magazine 126

POP INDEX

NZ House & Garden Readers

Readership 515,000
Circulation 46,009
Frequency Monthly
Plus Special Editions

Source: Nielsen CMI Q4 2014 - Q3 2015
NZ Audit Bureau of Circulation, ANC, September 2015

Source: Nielsen CMI Q4 2014 - Q3 2015

NZ House & Garden offers advertisers opportunities to engage their audiences

• Online: www.stuff.co.nz/life-style/home-property/nz-house-garden/

• Email newsletters to registered readers – 2x month

•  Special editions: Spring, Country Living, Coastal Living and Small Spaces

•  Events: NZ House & Garden House Tours and Interior of the Year

• Facebook - over 15,000 followers



INSERTS/GATEFOLDS/SAMPLING

Magazines can be inserted with client catalogues, brochures, samples, custom printed inserts and gatefolds. This is a 
cost effective solution for advertisers to get further information about their brand/product into the hands of our highly 
engaged audiences. 
• We can provide media insertion cost quotes to target our full print run, subscribers only or by region. 
• Inserts can be bound or loose. 
• Specific quantities change by issue, depending upon events, subscription drives and retail promotions. 
• A quote will be provided base on insert type, page count, weight and quantity – ask your Fairfax sales rep for a quote.
For specific insert specifications please contact: Sara Hirst, Production Manager, DDI 09 909 6848,sara.hirst@
fairfaxmedia.co.nz

ADVERTISING RATE CARD                                             Effective 1 June 2006, excl GST

FULL COLOUR Casual+ 6x 12x

Full Page $8,900 $8,010 $7,565

Half Page $5,100 $4,590 $4,335

Third Page $3,555 $3,200 $3,022

Inside Front Cover (DPS) $17,900 $16,110 $15,215

Double Page Spread (DPS) $15,555 $14,000 $13,222

Half DPS $11,700 $10,530 $9,945

Outside Back Cover $10,250 

Special Positions +15%

All costs exclude GST and are $NZD. Refer to terms and conditions on the last page.

*Deadlines subject to change.

Contact Elaine Millar, Advertising Manager on 09 909 6880 or 0274 983 280 or email Elaine.millar@fairfaxmedia.co.nz

ADVERTISING DATES 2016/2017

ISSUE ON SALE CANCELLATION ADVERTISING & INSERT MATERIAL  INSERTS DELIVERY
 DATE DEADLINE BOOKING DEADLINE DEADLINE DEADLINE

JANUARY 2016 21-Dec 12-Nov 19-Nov 23-Nov 04-Dec

FEBRUARY 2016 25-Jan 7-Dec 10-Dec 15-Dec 08-Jan

MARCH 2016 22-Feb 14-Jan 21-Jan 25-Jan 05-Feb

APRIL 2016 21-Mar 10-Feb 17-Feb 21-Feb 04-Mar

MAY 2016 21-Apr 13-Mar 20-Mar 24-Mar 04-Apr

JUNE 2016 23-May 14-Apr 21-Apr 22-Apr 06-May

JULY 2016 20-Jun 12-May 19-May 23-May 03-Jun

AUGUST 2016 18-Jul 09-Jun 16-Jun 20-Jun 01-Jul

SEPTEMBER 2016 22-Aug 14-Jul 21-Jul 25-Jul 05-Aug

OCTOBER 2016 19-Sep 11-Aug 18-Aug 22-Aug 02-Sep

NOVEMBER 2016 24-Oct 15-Sep 22-Sep 26-Sep 07-Oct

DECEMBER 2016 21-Nov 13-Oct 20-Oct 21-Oct 04-Nov

JANUARY 2017 26-Dec 17-Nov 24-Nov 28-Nov 09-Dec

CONTACTS For advertising enquiries contact your Fairfax Account Manager:  
 Elaine Millar, M: 027 498 3280, DDI: 09 909 6880
  For Agency enquiries: Auckland 09 909 6800, Wellington: 04 474 0487,  

Christchurch: 03 474 0456,  
Australia: Chris Williams, P: 61 (0) 407 913324 E: chris.williams@fairfaxmedia.com.au 

 Enquiries from Australia: P: 1800 0FFXNZ (1800 033969), E: bookfairfax@fairfaxmedia.co.nz



Online Advertising
The NZ House & Garden site is now located 
as a sub-section in the popular Stuff – Life 
& Style section, appearing alongside 
complementary sections such as Home and 
Property. The new online site remains true 
to NZ House & Garden’s stunning features, 
delivering New Zealand’s top house and 
garden content. 

Stuff’s Life & Style section is the top leisure 
news site in New Zealand, reaching a 
unique audience of 854,000 people each 
month. 

Taking your advertisement from the glossy 
page to an interactive online environment, 
this new sub-section allows brands to target 
the stuff audience and increase frequency 
of message, creating lucrative advertising 
opportunities.

RATES & AD SPECIFICATIONS

For detailed ad specs, please visit the stuff link below: 
http://www.stuff.co.nz/about-stuff/11855651/technical-specifications/

Source: Nielsen Online Ratings, May 2015.

AD UNITS AVAILABLE
LEADERBOARD • HALF PAGE • MEDIUM RECTANGLE

AD UNIT AD SIZE RATE CARD CPM 

Leaderboard 728x90 $30 

Top Medium Rectangle 300x250 $30 

Half page 300x600 $45 

Lower Medium Rectangle 300x250 $24



Email Newsletter Advertising
•  Registered members of www.nzhouseandgarden.co.nz receive an 

email twice a month.

The first -- which goes out around the magazine’s on-sale date -- is written 
by editor Sally Duggan and offers personal insight into themes and stories 
from the magazine, discussing issues like the use of black in décor and 
fashion, and the difference between male and female gardening styles.

The second newsletter, which goes out on a Thursday a couple of  
weeks later, is written by the magazine’s food editor, Sally Butters,  
who shares her thoughts on seasonal cooking and personal food 
discoveries. It encourages readers to access relevant recipes from the 
website.

 •  Both are well received by our readers, who often respond to them. 
They serve as a great reminder to log on, interact with the site and 
the magazine, look at new content and enter to win great prizes.     

ADVERTORIAL – 1 available SKYSCRAPER – 1 available MREC – 2 available

Image pixels 300x150

40kb file size

Static jpg or gif NO RICH MEDIA

Text 100 word maximum,  
plus link NO RICH MEDIA

Image pixels 160x600

40kb file size

Static jpg or gif NO RICH MEDIA

Image pixels 300x250

40kb file size

Static jpg or gif NO RICH MEDIA

$750 $500 $500

AD SPECIFICATIONS (pixels – width x depth)

Creatives with a white background must have a one-pixel wide border. 

NZ House & Garden  
e-newsletter

KEY STATS

32,168
Subscribers

EACH MONTH  
ON SALE DATE 

39% READERSHIP 
Industry Standard 20-30%

NZ House & Garden 
FOOD e-newsletter

KEY STATS

32,041
Subscribers

EACH MONTH 2 WEEKS 
AFTER ON SALE DATE 

33% READERSHIP 
Industry Standard 20-30%

Source: Ubiquity



PRINT PROCESS   Web Offset

BINDING METHOD   Perfect Bound

MATERIAL DELIVERY   Files may be sent to Fairfax Magazines via FTP Transfer, on CD, via Quickcut 
(Pagestore), via adsend.org.nz or emailed to hgads@fairfaxmags.co.nz and 
contract proof sent to House & Garden Advertising Coordinator, Fairfax 
Magazines, 317-319 New North Road, Eden Terrace Auckland, NZ. 
Details for FTP transfer can be obtained from the Advertising Coordinator, 
Lee-Anne Mitcheson, phone 09 374 7759.

INSERT DELIVERY Inserts should be delivered to Webstar, 114 Swanson Road, Henderson.

These charges are for design, layout, scanning 
and a proof (photography and copywriting not 
included). All costs exclude GST.

Production Charges

DPS  $1,250
FULL PAGE $825
HALF PAGE $540
THIRD PAGE $350
Advertorials quoted on request.

FULL
PAGE HALF PAGE DPS

1/2 PAGE
VERTICAL

1/2 PAGE
HORIZONTAL

1/3 PAGE
HORIZONTAL

1/3 PAGE
VERTICAL

*All type and important images must be within the image area, ensure the gutter is free from type. If type is fine or small allow 15mm 
each side of gutter (30mm total). For bleed advertisements, provide 5mm bleed on all sides.  Special care must be taken where any 
image runs through the spine. DPS crossover (allowance for gutter): within first 6 pages of magazine allow 6mm crossover per page 
(12mm total) and for run of magazine ads allow 4mm crossover per page (8mm total). Only headings and baselines of extra-large 
type can run across gutter and must be arranged to clear the spine by a minimum of 4mm–6mm on each side. Due to the variable 
nature of the binding process, we can accept no responsibility for any lack of alignment of type or images that cross the gutter.
Please refer to Acceptable Material regarding the supply of PDFs and proofs. Technical Specifications subject to change.

DPS

TECHNICAL SPECIFICATIONS – PRINT

Space Image Area* (depth x width) Trim Size* (depth x width)

DPS 244mm x 390mm 275mm x 420mm
Supply as two single page PDFs
Special care must be taken where any image runs across the centre of the spine. Only headings and baselines of 
extra-large type can run across the gutter and must be arranged to clear the spine by a minimum of 5mm on each 
side of the spine. Please see below for information on crossover.

Full Page 244mm x 180mm 275mm x 210mm

Half DPS 119mm x 390mm 135mm x 420mm

Half Page Vertical 244mm x 85mm 275mm x 102mm

Half Page Horizontal 119mm x 180mm 135mm x 210mm
Add 5mm bleed four sides

One Third Vertical 244mm x 55mm 275mm x 70mm

One Third Horizontal 80mm x 180mm 93mm x 210mm



Readership: 515,000
Circulation: 46,009
Frequency: Monthly
Plus Special Editions
Source: Nielsen CMI Q4 14 - Q3 15. NZ Audit Bureau of Circulation: Audited Average Net 
Circulation Dec 15

DIRECTORY ADVERTISING DATES

ISSUE ON SALE 
DATE

BOOKING & 
MATERIAL DEADLINE

JAN 16 21 Dec 12 Oct

FEB 16 25 Jan 2 Dec

MAR 16 22 Feb 14 Jan

APR 16 21 Mar 11 Feb

MAY 16 25 Apr 10 Mar

JUNE 16 23 May 7 Apr

JULY 16 20 June 12 May

AUG 16 18 Jul 14 June

SEP 16 22 Aug 14 July

OCT 16 19 Sep 11 Aug

NOV 16 24 Oct 15 Sep

DEC 16 21 Nov 13 Oct

JAN 17 26 Dec 17 Nov

MATERIAL SPECIFICATIONS: READY-MADE DIGITAL FILES
• To be supplied as high resolution PDF (no less than 300dpi).
• No bleed needed – please create to fit the selected ad size.
•  All fonts need to be embedded. Files created in Freehand or Adobe Illustrator must have 

any type converted to paths/outlines to avoid font issues.
•  Picture elements within your ad must be CMYK and a minimum resolution of 300dpi. 

Bitmap line art images should be 1200dpi to ensure sharpness. 
•  All finished ads must be accompanied with a contract colour proof. If no proof is supplied, 

we do not accept responsibility for reproduction.

The artistic copyright of all advertisements designed by Fairfax Magazines is the property of 
Fairfax Magazines and reproduction in other publications without permission from Fairfax 
Magazines is not permitted.

MATERIAL FOR ADS TO BE MADE UP
•  Please ensure all supplied digital files (photographs/scans/logos) are saved as high 

resolution (300dpi) at 100% size.
•  High quality jpeg images are accepted. Rule of thumb: if in doubt about the quality of the 

image, supply the biggest file you have got.
• Website images are generally too small for print and turn out blurry, we prefer not to use these.
•  If possible, logos should be supplied as vector graphics (files with the ending “.ai” or “.eps”) 

with all type converted to paths/outlines.
• We accept photographs for scanning. Please ensure they are in focus and of good quality.
•  Please remember to supply a detailed design brief including any layout, font and colour 

preferences you may have.

the directory

The directory is NZ House & Garden’s dedicated classified 
advertising section, promoting small businesses, products 
and services to our readers. There are various options for 

advertisement sizes, as well as discounts for annual schedules 
or three- or six-month packages. Ask us about tailoring a special 
package to suit your marketing requirements, including a mix 
of directory and main magazine advertising options, web, 
e-newsletter and giveaways.

ADVERTISING DATES

Rates quoted are for ready-to-publish colour ads. GST and 
commission excl. Rates are per ad. 3x, 6x and 12x refers to the 
number of ads which need to be booked to secure discounted rate.
Cost to make up an ad: $65+GST cost excludes logo design or 
recreation.

2016 ADVERTISING RATES (cost per ad)

SPACE CASUAL 3x 6x 12x

1/16 PAGE $420 $399 $378 $357

1/8 PAGE $836 $795 $752 $710

3/16 PAGE $1250 $1187 $1125 $1062

1/4 PAGE $1680 $1596 $1512 $1428

SQUARE $2520 $2394 $2268 $ 2142

1/16 PAGE
59mm x 44mm 1/8 PAGE

horizontal
59mm x 92mm

Directory Square
124mm x 140mm 

1/4 PAGE
standard

124mm x 92mm
1/4 PAGE

vertical
254mm x 44mm

1/4 PAGE
horizontal

59mm x 188mm

3/16 PAGE
vertical

188mm x 44mm

3/16 PAGE
horizontal

59mm x 140mm

CONTACT To advertise please contact Niki O’Brien: 
Mob: 021 630 099 • Fax: (09) 909 6859 • Email: niki.o’brien@fairfaxmedia.co.nz
Please advise Niki at the time of booking whether your advertisement will be supplied as a ready-made file or if you will need creative assistance.

1/8 PAGE vertical
124mm x 44 mm



For all our titles we offer the following services to maximise opportunities for your 
brand advertising:

Creative Thinking 
If you have a brief that calls for a magazine to come up with unique ideas specific to the title and 
relevant to the brief/brand, please contact us – “we love that kind of stuff”.

In-house Advertorials 
Advertorials are an excellent complement to brand campaigns or activity running in other media – they 
provide valuble endorsement from the magazine masthead and can include more detail or specific 
information as required. Subject to the brief, we will respond with ideas specific to your brand, our 
reader and the environment. We offer a complete service from design through to production. Production 
costs will be quoted on request.

Reader Promotions 
In an advertorial style, promo-torials are created to drive sales or response by reader offer/treat/discount 
and provide a strong measurement tool to assist in future planning.

GENERIC SPECIFICATIONS

CREATIVE OPTIONS

ACCEPTABLE MATERIAL/DIGITAL SPECIFICATIONS

File Format 
The only accepted file format for print advertising material is high resolution PDF. The PDF should be 
distilled to Acrobat 4 (pdf1.3) compatibility. All fonts must be embedded or, if that option is unavailable, 
fonts must be converted to paths/outlines. Full technical information on PDF creation and specifications 
can be found at www.3DAP.com.au

WE DO NOT ACCEPT ANY OPEN FILES

Images 
Four-colour images must be CMYK; minimum resolution 300dpi; maximum total ink of 300% is 
recommended. Lineart must be a minimum of 1200dpi. Images must not contain extra channels: transfer 
curves; OPI information or be compressed. No spot colours are to be used.

Document 
Please centre the advertisement on the page with crop marks. If bleed, allow 5mm bleed all round. All 
dimensions must comply with the published requirements of the publication. These are available either 
online at PRRADS, Quickcut or from Fairfax Magazines. PDFs must be generated to the correct size. 
Do not ‘crop’ in Acrobat to achieve the correct page size. Files must be single page composite. Do not 
include colour bars or any other element that will not appear on the final product.

Proofs 
An approved 3DAP contract proof must be supplied with all advertising material. A list of approved 
contract proofing output devices is available at www.3DAP.com.au. If an approved 3DAP contract proof 
is not supplied, colour fidelity is not guaranteed. A laser proof is not a contract proof.

Delivery & Contact Details 
All material should be sent to Advertising Coordinators at Fairfax Magazines. Please refer to each title 
for details. All material should be received before the material deadline.



FAIRFAX NEW ZEALAND LIMITED
Advertising Terms and Conditions for websites and publications
Fairfax New Zealand Limited (Fairfax, we, us, our) place material for publication on behalf of the customer (you) subject to these terms and conditions 
of advertising (Terms).

These Terms apply to all advertising in any of our publications or websites unless we have agreed other terms in writing with you.

1.  In accepting any material including electronic material or data for publication, and in publishing it we are doing so in consideration of and relying on 
the your express warranty, the truth of which is essential that :

 a) the material does not contain anything:
	 	 •	 that	is	misleading	or	deceptive	or	likely	to	mislead	or	deceive	or	which	otherwise	breaches	the	Fair	Trading	Act	1986;
	 	 •	 that	is	defamatory	or	indecent	or	which	otherwise	offends	against	generally	accepted	community	standards;
	 	 •	 that	infringes	a	copyright	or	trademark	or	otherwise	infringes	any	intellectual	or	industrial	property	rights;
	 	 •	 that	breaches	any	right	of	privacy	or	confidentiality;
	 	 •	 that	breaches	any	provision	of	any	statute,	regulation,	by-law	or	other	rule	or	law;	and
	 b)	 	the	material	complies	in	every	way	with	the	Advertising	Code	of	Practice	issued	by	the	Advertising	Standards	Authority	Inc.	(“ASA”)	and	with	

every	other	code	or	industry	standing	relating	to	advertising	in	New	Zealand;
	 c)	 publication	of	the	material	will	not	give	rise	to	any	liability	on	our	part	or	in	a	claim	being	made	against	us	in	New	Zealand	or	elsewhere;	and
	 d)	 	the	material	does	not	include	any	cookie,	tracking	tag	or	other	tracking	device	unless	we	have	provided	our	prior	written	consent	to	such	

inclusion,	to	the	extent	we	consent	to	you	collecting	information	relating	to	our	users	(“User	Information”)	you	may	only	use	such	information	for	
the advertiser’s internal statistical purposes and solely in respect of the relevant advertising campaign. For the avoidance of doubt you must not 
disclose	any	User	Information	to	any	third	party	and	must	not	use	any	User	Information	in	connection	with	any	advertising	campaigns	on	any	third	
party	properties	or	websites.	If	you	are	a	representative	of	an	advertiser,	this	does	not	prevent	you	from	disclosing	the	User	Information	in	summary	
format only to the advertiser, provided you procure that the advertiser only uses such information in accordance with this paragraph 1(d).

2.  You agree to indemnify us against any losses, liabilities, costs, claims or expenses whatsoever arising directly or indirectly from any breach of the 
warranties	set	out	above	and	from	any	costs	incurred	in	our	making	corrections	or	amendments	in	accordance	with	the	terms	that	follow.

3.	 	We	must	receive	all	creative	materials	and	information	from	you	in	accordance	with	the	timeframes	specified	on	the	insert	order	or	 
email	confirmation.

4. We may refuse to publish, or withdraw material from publication without having to give reason.

5.	 	We	may	publish	the	material	at	a	time	different	from	originally	booked	or	where	applicable	in	the	next	available	issue	if	there	is	an	error	or	delay	in	
publication	of	the	advertising	as	booked.

6.	 	All	creative	submissions	are	subject	to	reasonable	approval	by	us.	We	may	require	that	material	is	corrected	or	amended	to	conform	to	style,	 
or for other genuine reasons.

7. We may provide guidelines to be followed where you include an Internet addresses in advertising.

8.	 The	positioning	or	placing	of	any	material	in	a	publication	or	website	is	at	our	discretion	except	where	specifically	agreed	in	writing.

9.	 You	must	tell	us	as	soon	as	possible	if	there	is	an	error	or	omission	in	any	material	placed	by	us	on	your	behalf.

10.	 	Campaign	advertising	impressions	will	be	counted	and	recognised	by	our	ad-serving	engine.	A	third	party	ad-serving	engine	may	also	be	used	but	
its impression count won’t be recognised unless we agree otherwise in writing.

11.	 	If	you	wish	to	cancel	an	advertisement	or	campaign	you	must	communicate	this	in	writing	to	us.	A	cancellation	fee	may	apply,	please	refer	to	the	
applicable	advertising	rate	card	or	insertion	order	for	specific	details	of	any	cancellation	fee.

12.  The charge for advertising will be in New Zealand dollars and in accordance with the applicable rate card applying at the time for the publication, 
unless we agree otherwise in writing.

13. Rate card adjustments will be published on our publications and sites. New rates will apply one month after the rate adjustment is published.

14.	 	If	you	are	not	a	New	Zealand	resident	the	cost	of	any	advertising	you	place	with	us	will	be	zero-rated	for	GST	purposes.	If	you	are	a	non-resident	
agent	placing	advertising	on	behalf	of	a	New	Zealand	resident	GST	will	be	applied	at	the	standard	rate.

15.	 	Payment	is	due	on	the	20th	of	the	month	following	advertising	unless	we	specify	otherwise	in	writing.	If	payment	is	not	made	by	the	due	date	you	
will	be	liable	for	all	costs	of	recovery,	commissions	and	collection	fees	at	market	rates.

16.	 	We	exclude	all	implied	conditions	and	warranties	from	these	terms	except	to	the	extent	that	they	cannot	be	excluded	by	law.	The	guarantees	
contained	in	the	Consumer	Guarantees	Act	1993	are	excluded	where	you	acquire	or	hold	yourself	out	as	acquiring	goods	or	services	for	the	
purpose of a business.

17.	 	We	will	not	be	liable	for	any	loss	including	any	loss	of	revenue	or	profit	and	any	indirect	or	consequential	loss	arising	from	or	in	relation	to	any	error	
or omission in publishing or failure to publish and if we are found to have any liability for any circumstance that liability is limited to the cost of the 
space of the advertisement.

18.	 	Where	you	utilise	any	aspect	of	our	creative	services	in	the	design	or	production	of	an	advertisement	(including	photographic	or	design	work)	you	
acknowledge	that	we	own	the	copyright	in	such	work	and	that	such	work	is	not	work	for	which	a	commission	payment	has	been	made	or	agreed.	
You	may	not	use	any	such	advertisement	in	any	other	publication	without	our	specific	written	consent.

19.	 	By	placing	an	advertisement	for	publication	you	grant	us	a	perpetual,	royalty	fee	license	to	reproduce	the	advertisement	in	any	print	or	electronic	
media we offer customers now or in the future.

20.	 You	acknowledge	that	you	have	not	relied	on	any	representation	made	by	us	or	on	behalf	of	Fairfax	New	Zealand	in	connection	with	advertising.

21.	 	All	DVD’s,	Blu-ray	disks	and	videos,	and	any	other	restricted	publications	advertised	for	sale	must	include	its	Classification	as	determine	by	the	
New	Zealand	classification	office	any	may	be	advertised	only	in	accordance	with	the	conditions	imposed	by	the	Classification	Office.	We	may	
require	written	evidence	of	New	Zealand	classification	ratings	and	Classification	Office	conditions	for	each	DVD,	video	or	any	publication.

22.	 	We	have	the	right	at	any	time	to	provide	advertising	data	(including	but	not	limited	to	the	Customers	total	advertising	rate	card	spend)	for	
publication	by	Nielsen	Media	Research	as	part	of	our	membership	of	the	IAB	of	New	Zealand	and	to	monitor	ad	spend	of	New	Zealand.

23.	 	You	will	be	charged	an	additional	fee	of	2%	including	GST	when	making	payments	by	Visa,	MasterCard	or	American	Express	cards.	 
This includes all prepaid advertising lodged via a Fairfax Media consultant, email, telephone or at the front counter of any of our premises.

24.	 	In	addition	to	these	Terms	and	Conditions	you	acknowledge	that	all	advertising	including	the	conditions	of	payment,	delivery	and	changes	to	or	
cancellation	of	such	advertising,	will	be	in	accordance	with	and	subject	to	the	conditions	notified	to	you	or	generally	published	by	Fairfax	from	time	
to time.

25.	 	We	may	at	our	sole	discretion	vary	these	Terms	and	Conditions	at	any	time	provided	that:	(a)	such	amended	terms	will	not	affect	prior	agreed	
advertising	orders;	and	(b)	if	you	do	not	agree	with	a	variation	then	you	may	cease	placing	orders	with	us.

Effective 22 June 2015


